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available at the offices of the com-
mittee for inspection by producers,
dehydrators, and handlers;

(J) To cause the books of the com-
mittee to be audited by a certified pub-
lic accountant at least once each crop
year, and at such other times as the
committee may deem necessary or as
the Secretary may request, and two
copies of each such audit report shall
be submitted to the Secretary and a
copy which does not contain confiden-
tial data shall be available for inspec-
tion at the offices of the committee, by
producers, dehydrators, and handlers;

(k) To give the Secretary the same
notice of meetings of the committee as
is given to the members of the com-
mittee;

() To give producers, dehydrators,
and handlers reasonable advance notice
of meetings of the committee, and to
maintain all such meetings open to
such persons;

(m) To investigate compliance with
the provisions of this subpart and with
any rules and regulations established
pursuant to such provisions; and

(n) To establish, with the approval of
the Secretary, such rules and proce-
dures relative to administration of this
subpart as may be consistent with the
provisions contained in this subpart
and as may be necessary to accomplish
the purposes of the act and the effi-
cient administration of this subpart.

[30 FR 9798, Aug. 6, 1965, as amended at 37 FR
861, Jan. 20, 1972]

EFFECTIVE DATE NOTE: At 70 FR 30613, May

27, 2005, in §993.33, paragraph (i) was sus-
pended indefinitely.

§993.37 Research and development.

The committee, with the approval of
the Secretary, may establish or provide
for the establishment of marketing re-
search and development projects de-
signed to assist, improve, or promote
the marketing, distribution, and con-
sumption of prunes. The expense of
such projects shall be paid from funds
collected pursuant to §993.81.

MARKETING PoLICY

§993.41 Marketing policy.

(a) On or before the first Tuesday of
each July, the committee shall prepare
and submit to the Secretary a report

§993.41

setting forth its recommended mar-
keting policy for the ensuing crop year.
If it becomes advisable to modify such
policy, because of changed demand,
supply, or other conditions, the com-
mittee shall formulate a new policy
and shall submit a report thereon to
the Secretary. Notice of the commit-
tee’s marketing policy, and of any
modifications thereof, shall be given
promptly by reasonable publicity to
producers, dehydrators, and handlers.

(b) In formulating its marketing pol-
icy for the ensuing crop year, the com-
mittee shall consider and shall include
in its report to the Secretary, the fol-
lowing estimates (natural condition
basis) and recommendations:

(1) The carryover of salable prunes as
of August 1;

(2) The carryover of reserve prunes as
of August 1;

(3) The grade and size composition of
the salable and reserve carryovers;

(4) The guantity of prunes to be pro-
duced without regard to possible diver-
sions of prune plums by producers;

(5) The probable quality and prune
sizes in the crop;

(6) The domestic trade demand by
uses of prunes;

(7) The foreign trade demand by
countries or groups of countries;

(8) The desirable carryout of salable
prunes at the end of the ensuing crop
year;

(9) The quantity of undersized prunes
in the crop, itemized as to French
prunes and non-French prunes;

(10) The quantity of prunes to be
withheld as reserve prunes so as to pro-
tect against errors of estimation and
permit orderly marketing of the sup-
ply;

(11) The recommended salable and re-
serve percentages;

(12) The quantity of prune plums,
dried weight basis, deemed desirable to
be diverted pursuant to §993.62;

(13) Any recommended change in reg-
ulations pursuant to §§933.49 to 993.53,
inclusive;

(14) The probable assessable tonnage
for the purposes of §993.81; and

(15) The current prices for prunes, the
trend and level of consumer income,
whether producer prices are likely to
exceed parity, and such other factors
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